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PHILIP MORRIS U.S.A. 


_ INTER-OFFICE CORRESPONDENCE 

120 PARK AVENUE, NEW YORK, N.Y. 10017 


TO: 

FROM: 
SUBJECT: 


Edna Moore 
Paul Degener- 
Potential BUCKS Sampling Sites 



DATE: August 14, 1990 


The Consumer Promotions Development Group (CPDG) is currently 
developing a product sampling program to be implemented during weeks 
5 - 8 of the BUCKS Brand launch. This is to request your assistance 
in identifying possible locations where this activity would take 
place in over fifty (50) selected markets. 


Overview 

Bucks brand will launch nationally October 1. The goal of 
the sampling effort is to gain the highest possible trial and 
awareness among contemporary adults (21 - 44 yrs. old), male, price 
conscious smokers of both full margin & PV brands. 


BUCKS BRAND LAUNCH - SAMPLING PROGRAM DETAILS 

Program Dates : November 1 - December 15, 1990 

(53 markets - 10 days in each market) 

Program Description 

Beginning October 1 the BUCKS brand will be launched into national 
distribution. A sampling drive will occur during weeks 5-8 
(November-December) of the launch period in key Price/Value 
competitive markets, (see attached list), and has a target reach of 
2.6 million sample 6's to be distributed. The sampling program will 
be conducted to gain trial within the following specifi c audience 
parameters: 


° White males 

° Ages 21 - 44 

0 Price conscious smokers 

Sampling will be conducted at local market events and gathering sites 
versus undirected street sampling, with particular attention given to 
maintaining of a professional standard and current political 
sentiments held by certain groups. Training of professional samplers 
will include their learning the PM USA and Tobacco Institute - Code 
of sampling standards and practices, and strict adherence to a 
"Guide" provided by PM USA. 
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Edna, the market areas selected are not major metro areas and due to 
the handicaps that may be encountered, we need your department's 
assistance identifying all available sites and/or events where we 
might have our samplers authorized to set-up. Legal has stipulated 
the understanding that the activity will be relatively "low 
visibility" and occur in quasi-public locations that are pre-arranged 
sites. 

Examples of these locations that need to be explored are; 

- professional or local football games 

- basketball or other arena activities 
municipal/civic events 

- street fairs 

- music concerts 

- harvest festivals 

- flea markets 
baseball card shows 

and any other special events/shows that might appear on a Chamber of 
Commerce calendar and make sense for the brand. 

I have attached a preliminary list of events/sites provided by our 
sampling agency, who will continue to investigate these locations; if 
your department has any resources that might add to the list this 
will help. 

We will need the list of any added local events as soon as possible, 
as we must begin seeking any necessary authorization. If you would 
please get back to me during the week of September 3 it would be 
appreciated. Thank you. 


cc: 


M. Antonoff 
B. Egan 

A. Goldfarb 
J. Greene 

L. McCullagh 
E. Merlo 

B. Mikulay 
J. Spector 

M. Verscaj 


Attachments 
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